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Agenda 

• The Power of Philanthropy

• Five Finger Messaging 
o Making and Articulating Your Case
o Elevator Speeches 

• Materials
 
• Use of Technology  



The Power of Philanthropy







Five Finger 
Messaging 

Criteria For Major Gift Considerations



2) Why Is It Important?

3) Why Do You Need Money?

1) What Are You Doing?

4) What Exactly Will You Do With My money?

5) How Will I Be Recognized?



Use of Materials 









Use of Technology 



The University of Rochester Medical Center engaged Chip Saresky and his Company, ‘Corporate Communications’ 

to design and implement the online technology supporting two major Capital Fundraising Projects.

The Capital Campaign for the new Golisano Children’s Hospital Tower, which was completed 10 years ago, not only 

surpassed its Fundraising goal but set a new standard for donor engagement. This success was driven by the 
innovation of Chip Saresky and ‘Corporate Communications’, whose cutting-edge website gave Gift Officers the 

tools to connect with donors in powerful, effective ways that transformed the fundraising process

which you are about to see.

Communication that fits the lifestyle of today’s donors.



We Take Prospective Donors 

on an Interactive, 

of Philanthropic Discovery!

Personalized Journey,



https://www.rochester.edu/giving/new-golisano-building/

Using Technology to Engage Donors at a Much Higher Level



• The prospective donor visit doesn’t end there. 

Send an automated, branded HTML Thank 

You / Follow Up email for their time and a 

reminder of their visit and gift.

• We employed a feature that dynamically 

pulls the image and content assets 

automatically using our customizable boiler 

plate thank you messaging.

• All we need to do is add the name and an 

email address and hit Submit.

• Donors are sent the email, Gift Officers as 

well, and it is logged in the Admin database 
for leadership to see. It provides for an easy 

follow up on any gift decisions,

Using Technology to Engage Donors at a Higher Level



Subject Of A Feature Story In: 



The Philanthropy Industry Recognized
URMC’s Efforts in a Feature Article
Final Paragraph, “Results Speak!”





URMC ED Expansion Project

Interactive Virtual Tour & Naming Opportunity Website Application



HealthCare – Fund Development Applications



HealthCare – Fund Development Applications





An Inexpensive “Talking Head” Enhances The Gift Value.



Campaign Style Video for Top Tier Donors.



There are some very important 
reasons why we did this.



• Donors are more engaged when the conversation during a visit is personalized.

• Interactivity allows prospective donor to personalize their visit to the areas they would like to support.

• Personalized interactivity extends the time a prospective donor will engage you.

• Video and image-based content converts at a much higher rate of 83%, written content at only 14%.

• Prospective donors will watch a full video which prolongs their visit on average to 4 minutes. 

• Conversely,  the average website is only seeing website visitors reading about 58 seconds of content.

• We wanted to avoid the time consuming and tedious open and close gift opportunities presentations. 

• Our Hover / Reveal method offers philanthropic discovery of naming opportunities in just minutes.

• Technology is NOT a barrier for older Top Tier donors. On a Zoom call you handle the technology. 

• Keep the website private, offering Top Tier donors a “sneak peak” exclusivity before it goes LIVE.

Engaging Donors the Way They Consume Content, Will Raise More Campaign Capital. 



THANK YOU!

Questions?
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